
Construction of 

questionnaries



 A questionnaire is defined as a document containing questions and other types 

of items designed to solicit information appropriate for analysis.

 The questionnaire may be regarded as a form of an interview on paper.

 Procedure for the construction of a questionnaire follows a pattern similar to 

that of the interview schedule.

 However, because the questionnaire is impersonal it is all the more important 

to take care of its construction.

 Since there is no interviewer to explain ambiguities or to check 

misunderstandings, the questionnaire must be especially clear in its working.

 The variety of possible answers to each question must be anticipated more 

fully than for
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 The Essentials of the Questionnaire Construction

 Questionnaire design is a very crucial and important part of the 

research because an inappropriate questionnaire misleads the 

research, academics, and policymaking.

 Therefore, a set of adequate and appropriate questions in a 

sequential order is required in a questionnaire.

 The format of the questionnaire mostly depends on the type of 

questionnaire used.



 Types of Questionnaire

 There are roughly two types of questionnaires, structured and unstructured. A 

mixture of these both is the quasi-structured questionnaire that is used mostly in 

social science research.

 Structured questionnaires include pre-coded questions with well-defined 

skipping patterns to follow the sequence of questions. Most of the quantitative 

data collection operations use structured questionnaires. Fewer discrepancies, 

easy to administer consistency in answers and easy for the data management are 

advantages of such structured questionnaires.

 Unstructured questionnaires include open-ended and vague opinion-type 

questions. Maybe questions are not in the format of interrogative sentences and 

the moderator or the enumerator has to elaborate the sense of the question. 

Focus group discussions use such a questionnaire.

 Not all questions are easily pre-coded with almost possible alternatives to 

answers



 The Format of Questionnaire

 Size:

 It should be smaller in size than that of the schedule.

 The extent in length and breadth should be appropriate.

 It should not be more than two or three pages as to the nature of 
the research.

 Appearance:

 It should be constructed on a good quality paper and printing.

 It should have an attractive layout.

 Clarity:

 The questions should be short, clear in terms, tenure, and 
expression.

 Sequence:

 The question should be arranged according to the importance and 
preference.



 Question Types in a Questionnaire

 The questions asked can take two forms:

 Restricted questions, also called closed-ended, are the ones that ask 

the respondent to make choices — yes or no, check items on a list, or 

select from multiple choice answers.

 Restricted questions are easy to tabulate and compile.

 Unrestricted questions are open-ended and allow respondents to 

share feelings and opinions that are important to them about the 

matter at hand.



 Characteristics of Good Questions in a Questionnaire

 General rules of question crafting:

 Clear objective

 Simple language

 Clear concepts

 Without bias

 Adequate answer options

 Shorter questions

 The single question at a time

 Affirmative sentences

 Mathematics not imposed

 Short/clear reference periods

 Avoid question reference



 Question Types to be avoided in a Questionnaire

 Question without objective

 Each question should have an objective.

 Example:

 The proposed research is to assess the knowledge of respondents on sexually 

transmitted diseases. If the proposed analytical framework has no consideration 

of the educational (by discipline) background of the respondent it is futile to 

ask: “Which subject did you study at university before you joined the recent 

job?



 Complex language

 The language of the questionnaire should not be complicated to understand. 
The vocabulary of the respondents should be used in the questionnaire.

 A simple language is preferred. The use of rhetorical and elite language creates 
problems while the questionnaire is administered.

 Example:

 Did you realize the complexities of life in a different way by the behavior of 
your spouse when you were tested positive with HIV/AIDS? Instead, the 
questions like Do your spouse knows about your HIV positive? (If Yes, Do you 
find a change in his/her behavior? If Yes, What kind)

 Ambiguous concepts

 Ambiguous concepts should not be incorporated into the questions.

 Example: What is your opinion about some medical researches that pledge for 
the high prevalence of transmission of HIV among the elite group of Nepal 
after the restoration of a multiparty system? This question has three major 
elements as medical research, HIV transmission, and restoration of multiparty 
democracy. Elite group and high prevalence are other minor elements. 
Respondent would not be able to correctly form his/her opinion.



Thank you


